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Summary
This research is based on the assessment of collected articles of seven daily newspapers during 2014-2015, that elaborate topics dealing with girls and women.
The aim of the research was the assessment of the quantitative and qualitative
presentation of women in them, and the role that daily newspapers writings
play in creating a favourable climate for combating gender stereotypes and in
promoting gender equality.
Furthermore, this research aims to meet the strategic objectives of the Law on
Gender Equality, the Kosovo Program for Gender Equality (KPGE) 2008-2013,
and the European Union Action Plan 2016-2020, which clearly define the obligations and liabilities of public institutions, and institutions whose mandate
coincides with the media, in relation with the promotion of gender equality.
The results of this research indicate that print media have made progress on
some of the key components of reporting on gender issues, which contribute to
the overall promotion of gender equality in Kosovo. In this regard, it is worth
mentioning the willingness of daily newspapers to give space to successful
women in various fields. The case of judoka Majlinda Kelmendi and Nora Gjakova, and fair portrayal of their successes in the international arena is a clear indication of the positive, non-discriminatory and promotional approach of daily
newspapers to successes of Kosovo women and girls. On the other hand, it is
encouraging fair and non-discriminatory journalists’ reporting about successful
projects of women in the field of culture. Whilst in sport it is noted a great desire of the newspapers to promote the success of women and girls in Kosovo,
especially in the international arena, in the field of culture we encounter a very
objective reporting in terms of gender perspective, where the quantity of stories
results in a promotional presentation of successful women in this field.
On the other hand, during the research it is noticed a positive tendency in the
selection of photos and images in articles where the protagonists are women.
It is worth noting that whilst the visual appearance of athletes and artists is always correct and adequate, such a positive tendency noted also in the pictures
that accompany articles in which the main protagonists are women politicians.
Women, who generally occupy most of the space of representation in the field
of politics and decision-making, are: President Atifete Jahjaga, Gjakova’s Mayor,
Mimoza Kusari-Lila, Edita Tahiri, who led the negotiations process of Kosovo
with Serbia. Even in the textual part of these articles in the field of politics, but
also in that of economy and gender equality, there are significant improvements.
In this regard, it can be distinguished the willingness of journalists to take into
account and to present in an objective manner the views of the protagonists of
these articles, as well as the drafting of articles based on direct citations.
6
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Despite these positive elements, there are fields in which is noted the need for
further improvements. Lack of knowledge about the basic concepts of gender
equality and reporting through a gender perspective is still pronounced among
journalists. As a result of this, most of the articles dealing with the negative
occurrences, which threaten women’s security and integrity, such as those on
domestic violence and violence against women, primarily have informational
character, where the information provided is of descriptive level, and do not
make efforts, first to understand and then to elaborate the complexity of such
topics through an analytical approach. For more, articles of this field are characterized by a pronounced lack of gender sensitivity, which often results in the
presentation of girls and women exclusively through the victim’s prism, not
making efforts to analyse the causes, wider consequences and implications of
these cases. In this regard, an increased attention should be paid to improving
the approach of journalists in relation to the writings which include in it complex
concepts, such as morality, sexuality and significant social and cultural norms.
Also, during the research is noted the need to improve the approach of daily
newspapers towards promoting gender equality in general. It is important that
such a thing should be done not only through the provision of sufficient space,
but also through qualitative writings which have as a final goal have citizens
awareness and education about the role and contribution of women in different
spheres of society.
Whilst it is encouraging the fact that many of the daily newspapers have female
editors, and some even female chief editor, as well as women in leading management positions, such a thing not necessarily translate into more gender-sensitive
approach in relation to newspapers where men hold key positions.1 Therefore,
it is important to note that the gender of individuals in key editorial positions is
not an indicator of the high quality of reporting from a gender perspective. On
the other hand, during the work on this research, it was noticed that, unlike the
editors and chief editors, the gender of journalists affects directly in the manner
of reporting of topics where the main protagonists are women. However, in this
case, lack of knowledge for the coverage of gender implications topics, plays a
key role in determining the quality of writings.
In conclusion, it is worth noting that in Kosovo there are competent women and
professionally prepared, that can and should be involved more in the role of experts in various articles. However, during the material and discussions analysis
with the journalists, it was noted that they are rarely given the opportunity to
cooperate. Given that the media have, to some extent, a monopoly on the promotion of certain persons in society, and their mission goes beyond the daily
1
Despite efforts to interview two female editors and a female chief editor, such thing was not possible due to the unwillingness to cooperate.
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news reporting, it is important that a gender perspective to be an inseparable
part of editorial policy with the aim of the presentation and affirmation of women and its multiple roles in society.
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1. Introduction
According to a survey conducted by INDEX Kosova in 2009, television remains
the main source of information in Kosovo. About 86% of respondents to this survey stated that are informed from television, 5% stated that they are informed
from the radio, and 7% from newspapers. Although lack of fresh data made this
research difficult to conclude the exact level of impact of each medium, nevertheless it can be said that newspapers position in this ranking has been steadily
declining.
With the growth of Internet use worldwide, people more and more are informed
from different platforms of digital media, compared to traditional media. Only
in the United States, about 62% of adults receive information from social networks.2 Kosovo is no exception to this global trend. In 2013, internet penetration
in Kosovo was 84.8% for households or 76.6% per capita.3 Although there are
no accurate data, the number of Kosovars who are informed exclusively from
online media is growing very fast.
Most of daily newspapers that are part of this research were adapted to this
trend by publishing their writings also on the internet, and distributing them
through social networks. Such a trend, followed by increasingly low level of
newspapers sold, indicates that the print media no longer represent the primary
source of information through which Kosovars are informed. Therefore, it is
important to note that the purpose of this research is the assessment of presentation of women in the print media, and not the level of impact that these writings have among readers. However, any future research, which will deal with
the impact assessment, whether positive or negative, of newspapers to readers,
should take into account the evolution of the media landscape, as in the world
as well as in Kosovo, and changes and continuous reformation in relations between producers and consumers of information.
According to an OSCE report of 2010 on the circulation and politicization of the
print media in Kosovo, all daily newspapers which have been operational that
year, together have had a daily circulation of 25 thousand to 35 thousand copies. According to this report, such a low circulation of daily newspapers occurs
because most newspapers are focused mostly on simple protocol reports, and
often superficial, rather than focusing in investigative journalism and analytical
writings. In addition, the report notes that newspapers chief editors mention
the poor distribution system as one of the causes of such level of newspaper
Jeffrey Gottfried and Elisa Shearer, News Use Across Social Media Platforms 2016, Pew Research Center. 26 May 2016.
http://www.journalism.org/2016/05/26/news-use-across-social-media-platforms-2016/0/
3
Fazliu A. (2013). Internet penetration and usage in Kosovo. Kosovo Association for Information and Communication
Technology (STIKK): http://stikk.org/fileadmin/user_upload/Depertimi_dhe_perdorimi_i_internetit_ne_Kosove_01.
pdf
2

9

AGENCY FOR GENDER EQUALITY

circulation. The existing distribution model is not based on the concept of offer
and demand, but uses static quotas for the distribution of newspapers in sales
points throughout Kosovo. As a result, the number of copies of a newspaper
that is available to readers remains always the same, despite the demand for a
particular newspaper.4
Despite all the factors mentioned above, newspapers remain an important factor for the production of information. Despite low circulation and the fact that
Kosovars more and more choose digital platforms to get informed, journalists
are the ones who produce the news, they publish it and, therefore, contribute
to the creation and shaping of the public discourse in Kosovo. It is important to
mention that the role of journalists in this regard has the same weight, regardless of the type of media, through which they make their writings and opinions
public. Another factor that explains the importance of the role of journalists is
the fact that most of them have started their career in daily newspapers. The daily newspapers are producers of information, but at the same time they serve as
a platform to bring young journalists in the market, which then engage in other
media, including electronic and audiovisual ones.
The purpose of this research is firstly to assess in what way women are presented in the print media, and to what extent are fed or fought existing stereotypes
about the role of women in Kosovo society. But on a broader level, data from
the following research can be considered useful for the fact that they provide a
clear overview of the approach of the print media on sensitive political, social
and cultural issues, as well as a critical view on objectivity, ethics and mentality
of journalists, as the main carrier of information and key acters in shaping the
public discourse.

4

OSCE (2010) Circulation and Politicization of the Print Media in Kosovo http://www.osce.org/sq/kosovo/67791?download=true
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2. Legal and institutional framework
The fundamental human rights, including gender equality as an integral part of
them, are guaranteed by the Constitution of the Republic of Kosovo. The Constitution 5 guarantees and promotes internationally recognized principles of gender equality and prohibits any form of discrimination, including discrimination
on gender basis.6
The Constitution provides that, although Kosovo is not a signatory party of the
main international agreements, all international instruments on human rights
are directly applicable. Convention on the Elimination of All Forms of Discrimination against Women (CEDAW) is also an integral part of the Constitution,
namely its Article 22, and in case of conflict, has priority over provisions of laws
and other acts of public institutions.7
CEDAW was adopted by the General Assembly of the United Nations in 1979.
The Convention has been ratified by 190 of 195 UN member states. The goal
of CEDAW is to eliminate all forms of discrimination against women, and to
achieve full human freedom and rights for women under equal terms with men.
Convention reiterates that discrimination against women violates the principles
of equality of rights and respect for human dignity, it is an obstacle to women’s
participation in political, social, economic and cultural life in their countries on
an equal footing with men, it prevents the growth of society prosperity and
hampers full development of women’s potential in the service of the country
and humanity.
Promotion and enforcement of human rights and freedom, as well as equal
treatment of all citizens of Kosovo also is regulated by the legislation package on
human rights. Kosovo’s legal framework regarding the equality between women and men has also been improved with the adoption of the new law on gender
equality.8 The Law on Gender Equality (no. 05 / L-020) guarantees, protects and
promotes gender equality as a democratic value, and requires the participation
and contribution of both genders in the political, economic, social, cultural, public and other spheres. Gender-based discrimination is prohibited by Article 1 of
the Law on Gender Equality. Furthermore, equal treatment without direct or indirect discrimination based on sex, as well as the promotion of gender equality
5
Constitution of the Republic of Kosovo (2008). http://www.kryeministri-ks.net/repository/docs/Kushtetuta.e.Republikes.se.Kosoves.pdf
6
Agency for Gender Equality (2012), Presentation of women in the print media 2010-2011
http://abgj.rks-gov.net/Portals/0/ABGJ-Hulumtimi%20Grat%C3%AB%20n%C3%AB%20Mediat%20e%20Shkruara%20
%202011-20012.pdf
7
Constitution of the Republic of Kosovo (2008). http://www.kryeministri-ks.net/repository/docs/Kushtetuta.e.Republikes.se.Kosoves.pdf
8
Law on Gender Equality (2015), https://mapl.rks-gov.net/getattachment/165dc3a6-5295-4d24-8437-a50f8ed4e237/
LIGJI-NR--05-L-020-PER-BARAZI-GJINORE.aspx
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is mandatory.
Law on Gender Equality defines gender stereotypes as “views or general prejudices concerning the features or characteristics that belong or should belong, or
roles that are performed or should be performed by men and women”.
The achievement of gender equality is of great importance for the protection
of human rights, for the functioning of democracy and respecting of the rule
of law, economic growth and competitiveness.9 However, despite the advancement and democratization of Kosovo’s society in recent years, women continue
to face traditional polarization of gender roles, reinforced further by the dominant gender stereotypes.10
The new EU’s action plan on gender equality (2016-2020), “Gender equality and
empowerment of women: the transformation of the lives of girls and women
through the EU’s external relations 2016-2020”, represents an ambitious approach to gender equality, as well as to the promotion, protection and realization of human rights of women and girls. The new action plan on gender equality aims to concentrate the efforts of all EU acters in three thematic areas: in the
physical and psychological integrity, economic and social rights, and in equal
participation of girls and women.11
With the aim of gender equality integration in public policies and programs of
the Government of the Republic of Kosovo, the Agency for Gender Equality
(AGE) has prepared the Kosovo Program for Gender Equality (KPGE) which
was approved by the KPGE‘s Steering Committee on 19 March 2008. This document includes eight strategic objectives: 1) Spreading of values and practices that
promote gender equality, protection of the rights and empowerment of women;
2) Increasing the access of women and girls to quality education; 3) Access and
quality of health services for women and girls; 4) Economic empowerment of
women; 5) Improving the social situation of women at risk; 6) Improving the
employment for women and girls; 7) Improving the image of women in media,
culture and sport; and 8) Participation and equal representation of both genders.
The seventh objective, “Improving the image of women in media, culture and
sport”, explains the importance of improving the image of women in culture,
sports and media. Within this objective, KPGE draws attention to the important
role of the media in changing and improving public opinion about the image of
women and their role in society. The program also stresses that journalists and
9
Council of Europe (2014), Gender Equality Strategy 2014-2017https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=0900001680590174
10
Agency for Gender Equality (2012), Presentation of women in the print media 2010-2011
http://abgj.rks-gov.net/Portals/0/ABGJ-Hulumtimi%20Grat%C3%AB%20n%C3%AB%20Mediat%20e%20
Shkruara%20%202011-20012.pdf
11 O’
Connell H. The European Union’s new Gender Action Plan 2016-2020: Gender equality and women’s empowerment in external relations. https://www.odi.org/sites/odi.org.uk/files/odi-assets/publications-opinion-files/9926.pdf
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the media have an obligation to not reproduce sexist and exclusionary social
experiences, to not allow discriminatory practices that follow hierarchical relations on the basis of male domination, to not accept norms that support female
inferiority and which legitimize the male domination, and to participate in creating a new vision for the division of gender roles.12

12
Agency for Gender Equality (2008), Kosovo Program for Gender Equality 2008-2013. http://abgj.rks-gov.net/Portals/0/
ABGJ%20Programi%20i%20Kosoves%20per%20Barazi%20Gjinore%20(2).pdf

13

AGENCY FOR GENDER EQUALITY

3. Previous reports and research
There is a clear compliance point between women’s empowerment and media
development. The media, regardless of the applied technology, remain one of
the main sources of information, ideas and opinions for the majority of people worldwide. Although there are inequalities and gender stereotypes in social
structures and in people’s mentality, media have the potential to spread and to
perpetuate them, or at least to mitigate their impact.13
If the media are intended to accurately reflect our societies and provide coverage that is full and diverse, it is of great importance that news in particular, to
reflect the world in a way that is deeper than a world with the men in the centre
and with stereotypical views.14
The Gender Sensitive Indicators for Media (GSIM) UNESCO intend to elaborate
on this accordance of women’s empowerment and media development. Their
main focus is equality and gender dimensions of social diversity in the media.15
Gender indicators for media place gender equality at the very forefront of UNESCO’s global priorities.
The previous report of the Agency for Gender Equality “Presentation of women
in the print media 2010-2011”16 shows that within the articles where women are
presented, over 22% are in politics, followed by the topics in the field of culture
(13%) and social issues (8.2%), whereas in the field of sports presentation of
women is mostly done through the promotion of successes of athletes (55.8%).
On the other hand, the report highlights the fact that in the context of the “black
chronicle”, women are mostly presented in newspapers as victims of domestic
violence, or in over 42% of cases. In all analysed material, men are cited in 70%
of cases, while men and women are cited together in the same article in 19% of
cases.
Global Media Monitoring in 2010 has shown that 76% of what people have heard
or read in the world news dealing with men. Hence, the news on media mainly
presents the world as the world of men. Unfortunately, the Global Media Monitoring Report of 201517 states that women still compose only 24% of persons for
whom is heard, read or who are seen in newspapers, on news in television and
13
UNESCO (2012), Gender-Sensitive Indicators for Media: Framework of indicators to gauge gender sensitivity in media
operations and content. http://unesdoc.unesco.org/images/0021/002178/217831e.pdf
14
The same source
15
The same source
16
Agency for Gender Equality (2012) Presentation of women in the print media 2010-2011
http://abgj.rks-gov.net/Portals/0/ABGJ-Hulumtimi%20Grat%C3%AB%20n%C3%AB%20Mediat%20e%20
Shkruara%20%202011-20012.pdf
17
The Global Media Monitoring Project (2015), Gender inequality in the news 1995-2015
http://cdn.agilitycms.com/who-makes-the-news/Imported/reports_2015/highlights/highlights_en.pdf
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radio, the same percentage as that of 2010.
The Beijing Declaration and Platform for Action18 was established at the Fourth
World Conference on Women, held in September 1995, the year of the fiftieth
anniversary of the founding of the United Nations. The Beijing Declaration expresses the commitment to advance the objectives of equality, development and
peace for women everywhere in the world, for the benefit of all mankind.
Among other things, the Declaration states that with the advancement of technology over the last decade, Media exert influence on public policy, in private
attitudes and behaviours, especially on children and young people. The declaration states that there is a potential for the media to make a greater contribution
to the advancement of women19.
The declaration further calls for changing the constant presentation of negative
and degrading image of women in the media communications – in electronic, printed and audiovisual media. Given the fact that the print and electronic
media in most countries do not present a balanced picture of the diverse life of
women and their contributions in a dynamic world, they almost automatically
limit women in their traditional roles. The declaration states that “the worldwide trends towards consumerism have created a climate in which advertising
and commercial messages often portray women primarily as consumers and
targets girls and women of all ages in inappropriate way”.
Given the important role the media have in shaping the mentality, one of the
objectives of the declaration is the promotion of balanced and non-stereotyped
portrayal of women in the media. Actions to be taken in this regard are: encouraging of gender trainings for media professionals, including their owners and
managers, in order to create and use non-stereotyped, balanced and diversified
image for women in the media.20
Nevertheless, 20 years after the Beijing Platform for Action, the review conducted in 2015 by the European Women’s Lobby21 associated with the EU’s activities in this regard, shows that the situation has not been improved significantly.
Considering that media shape and will continue to greatly influence our view
over the world, media worldwide have provided and continue to provide an
important contribution to advancing the status of women. However, women
in the European Union (EU) continue to suffer from a severe lack of media visBeijing Declaration and Platform for Action (1995)
Beijing Declaration and Platform for Action (1995), Women and the media, p. 100
http://www.un.org/womenwatch/daw/beijing/pdf/BDPfA%20E.pdf
20
Beijing Declaration and Platform for Action (1995), Women and the media, p. 102
http://www.un.org/womenwatch/daw/beijing/pdf/BDPfA%20E.pdf
21
European Women’s Lobby. From Words to Action – Bejing+20 Report
http://www.womenlobby.org/From-Words-to-Action-Beijing-20-Report
18
19
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ibility. Moreover, the continuous presence of stereotypes and gender discrimination hinders the realization of equality between women and men. Therefore,
it is important to note that in the EU, only 24% of stories in the news deal with
women.22
Gender equality is at the core of European values and is included in the EU’s legal and political framework. The EU and its member states are at the forefront of
the protection, fulfilment and enjoyment of human rights by women and girls.
The EU also strongly promotes these rights in all its external reports.23
Moreover, the first objective of the Gender Equality Strategy of the Council of
Europe (2014-2017)24 is “fighting of gender stereotypes and sexism”. The strategy sets out practical measures to promote a positive and non-stereotyped image
of women and men in the media, eliminating the image of women as inferior
and submissive and stereotypes for the manhood of men, and even more balanced participation of women and men in decision-making positions in the media, with special emphasis on managerial, programmatic and regulatory bodies.

The same source
Council of the European Union (2015). Council Conclusions on the Gender Action Plan 2016-2020 http://www.
consilium.europa.eu/en/press/press-releases/2015/10/26-fac-conclusions-gender-development/
24
Council of Europe (2014), Gender Equality Strategy 2014-2017 https://rm.coe.int/CoERMPublicCommonSearchServices/DisplayDCTMContent?documentId=0900001680590174
22
23
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4. Quantitative analysis of the collected material
4.1 Methodology
Based on the specifics of this research, we decided to apply three methodological approaches: quantitative analysis, qualitative analysis, and analysis of the
existing documents. This decision was taken because together, these three methods enable complete research of data and a more realistic and concrete reflection
of the presentation of women in daily newspapers in Kosovo.
During the period 2014-2015, AGE has selected and collected on a daily basis
1765 articles from seven (7) daily newspapers25 which were analysed by the S &
D Consulting team.
With the aim to present as accurately as possible the data, as part of the quantitative analysis, it is created a database with coding of categories, which are
divided into various topics, such as politics, economy, health, culture, sport, etc.
The processing of these data is done through a specialized statistical program
SPSS 19, which has enabled descriptive and comparative analysis.

4.2 The findings of the quantitative analysis
The material selected from AGE, which served as the basis of this research, contains articles from various fields, including politics, economy, culture, sports,
health, gender equality, violence against women, etc. Furthermore, analysed
material includes articles of various types, such as daily news, analytical articles, descriptive writings, opinions, columns, world stories, etc., as published on
the front page, as well as inside the newspapers.
During the research were taken into consideration Gender Sensitive Indicators
for Media (GSIM) of UNESCO, namely the five strategic objectives of gender
presentation in media content. Although every effort was made to analyse the
material presented below on the basis of these indicators, some of it has been
impossible to be taken into consideration, because the material collected during
the monitoring phase is focused entirely on the articles that have been dealing
exclusively with women. Articles with contents related to men were not a selection criterion of articles and are not included in the final material. Consequently,
the following information does not represent presentation comparative analysis
of women versus men, but they analyse the presentation of women in the context of the overall content of the specific newspapers.
Consequently, the first and second GSIM strategic objectives dealing with the
25

Bota Sot, Epoka e Re, Koha Ditore, Kosova Sot, Lajmi, Tribuna, Zëri
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balanced presentation and fair portrayal of men and women in the media are
not taken into account. However, while working on the quantitative analysis
but also on the qualitative analysis of specific articles, the research team has taken into consideration three other strategic objectives, which include:
- coverage of gender equality issues in different types of contents (reports,
reviews, interviews, etc.), in various fields (politics, economy, health, etc.),
published in different parts of the newspaper (pages separated for daily
news, analytical articles, descriptive writings, opinions, columns, world stories, etc.);
- evidence on “gender awareness” presented in different types of contents (reports, reviews, interviews, etc.), in various fields (politics, economy, health,
etc.), published in different parts of the newspaper (pages separated for
daily news, analytical articles, descriptive texts, opinions, columns, world
stories, etc.);
- elements that indicate that the print media understand, in a correct and holistic manner, gender-based violence in all its forms as a violation of human
rights, internationally recognized under the UN 1993 Declaration on the
Elimination of Violence against Women of 1993.
Comparison of daily newspapers according to the space separated for women

In the chart above, it is made a comparison of daily newspapers and the space
that they give to women, based on the collected material. This measurement
shows that Koha Ditore with 28.9% is the newspaper with the most articles that
deal with women, followed by Kosova Sot 25.8%, Bota Sot with 17.9%, Zëri with
12.9%, Epoka e Re with 6.9%, Tribuna with 4.7% and Lajmi with 2.9%. News18
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papers with the highest circulation, Koha Ditore and Kosova Sot26 give more
space to articles that deal with women, compared to other newspapers with low
circulation.
Space separated by topics

Women in politics, is a topic for which is separated the most space in daily
newspapers in Kosovo, namely 28%. Next in order comes the space separated
for topics dealing with violence against women (17.4%), sports (12.7%), culture
(10.9%), social life (7.5%), judiciary (4.6%), gender equality (4.1%), successful
women (3%), health (2.7%), domestic violence (2.6%), the economy (2.1%), religious extremism (1.8%), violence against children (1.3%), institutions (0.9%) and
26
IREX Media Sustainability Index 2016, The Development of Sustainable Independent Media in Europe and Eurasia, p. 70
https://www.irex.org/sites/default/files/pdf/media-sustainability-index-europe-eurasia-2016-full.pdf.pdf

19

AGENCY FOR GENDER EQUALITY

corruption (0.4%).
From the above data, it is clear that politics is the main topic in which women
have the greatest space in the daily newspapers in Kosovo. However, it should be
noted that such thing does not imply neither as a positive discrimination of women,
nor increase of the number of women involved in politics in 2014-2015, compared
with previous periods. These data indicate that the field of politics is the most covered field in the daily newspapers, and as a consequence, women’s activities in politics virtually automatically enjoy greater space compared to other topics.
Comparison of space separated by topics over the years (2014-2015)

In this chart it is compared the space that is given to topics outlined above in
2014 and 2015. In both years, the largest space in all surveyed newspapers is sep20
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arated for the following topics: politics (29.6% in 2014; 25.7% in 2015), violence
against women (15.6% in 2014; 20.2% in 2015) and sports (13% in 2014; 12.3% in
2015). The data shows that in most of the topics differences between these years are
small. If space given to different topics is an indicator of the incidence of events dealing with these topics, then we can say that almost the same issues have characterized the years 2014 and 2015. However, in 2015, articles on violence against women
have been given more space. This not necessarily implies better quality of reporting,
but nevertheless it proves that there is a greater awareness among the print media
to address this negative phenomenon. The correct pictures which accompany the
articles represent another positive element in the coverage of this topic.
Comparison of space separated by topics in two newspapers during the period 2014-2015

In this chart it is presented the space separated for these topics in two daily
newspapers, Koha Ditore and Kosova Sot, for the years 2014-2015. These news21
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papers were selected to be compared, because during these two years they have
separated greater space for women, compared to other newspapers. According
to these data, Koha Ditore has given more space (24.7%) to the topics dealing
with women’s political activity. On the other hand, Kosova Sot separates its
largest space (24.9%) for articles dealing with violence against women. In Kosova Sot, the space separated for women in politics is smaller (19%), while Koha
Ditore separates only 13.9% of its space for articles dealing with violence against
women. Koha Ditore gives significantly more space to sports (16.1%) than Kosova Sot (8.5%).
It is worth mentioning that this research has not intended to assess the quality of
each article separately for each topic. Therefore, although the data in the above
chart provide a clear picture of the number of articles for each topic, they do not
represent their professional level. This distinction is particularly important in
the topic of violence against women and the space given to this topic in Kosova
Sot, where it is noticed a tendency to favour the quantity of articles before their
quality. In these articles it is noticed a significant lack of gender perspective and
objective analysis and in most cases the information provided are only of the
descriptive level. Analysis of such article is found on page 48.
The space of politics divided by topics

Within the space separated for politics, most part occupies the topic for women
in decision-making with 65.8%, followed by women in politics by 21.8%, while
for both, women in politics and decision-making in the world, the daily newspapers have separated 12.4% of their space. All articles of this field are mostly
based on direct citations of the topic protagonists, whereas their appearance
through photos is always correct and in accordance with the nature of the specific topic elaborated in the article.
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Presentation of the violence against women by topics

Within topics that elaborate the violence against women, daily newspapers
have separated the largest space for the following topics: gender-based violence
(39.6%), murders (20%), trafficking/prostitution (12.7%), sexual violence during
the war (9.4%), institutional care for the raped during the war (4.9%), sex discrimination (3.7%), attempted murders (2.7%), sexual harassment in institutions
(1.8%), kidnappings (1.7%), victims of war (0.9%) and thefts (0.9%).
It should be mentioned that the percentage for the topic “murders” (20%) includes articles from Kosovo and Albania, which are collected during the monitoring phase. Articles from Albania represent the largest part of this space.
Space separated for women in sport
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More than half of the space for sport is separated for judoka (69.6%). The rest
of the space contains articles about women athletes in the world (8.9%), women
in other sports (8.4%), handball players (4%), basketball players (3.1%), swimmers (2.2%), boxers (1.3%) and football and volleyball players with 1.3% each.
In addition to text, the articles in this field have always been accompanied by
adequate and correct pictures.
Consecutive successes of judoka Majlinda Kelmendi and Nora Gjakova in the international arena made the topic of judo to occupy most of the space. Although
none of the articles in this field do not bother to directly encourage young girls
to orient in sports which are normally attributed to manly features, the examples
of Majlinda Kelmendi and Nora Gjakova, however, affect indirectly in encouraging young girls to play sports, and in particular sports which are traditionally
considered as manly.
Space separated for women in culture

Within the space separated for culture, most of the space is occupied by the following topics: women in arts (29.7%), women in music (28.8%), women in literature (17.6%), women in culture/world (10.6%), contribution of women (6.9%)
and women in film (6.4%). In this field, pictures used are qualitative and they
represent in a fair and adequate manner the protagonists of cultural events.
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Space separated for women in health care

Regarding the health care, the largest space in daily newspapers is devoted to
reproductive health of women (26.3%), health in the institutional point of view
and institutional negligence for women with 19%, health of women in the world
(14.3%), women’s health (11.9%), mental health (4.8%) and children’s health
(4.7%). Although most of the articles contain the correct photos, there are times
when photos that are used constitute a potential violation of patients’ privacy
rights. Such examples may be found at part of analyzed articles in page 38.
Space separated for topics on gender equality

In the space where are placed articles that deal with gender equality, greatest
space occupies gender discrimination with 40.5%, women empowerment with
12.3%, gender discrimination in the world with 10.8%, education and property rights with 9.4%, women’ rights with 5.4%, gender identity with 4.3%, and
women and religion with 2.7%.
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Space separated for women in economy

In the economy sector, daily newspapers give special space to women entrepreneurs (31.8%). Newspapers which lead in providing space for women entrepreneurs are Bota Sot with 30%, Koha Ditore, Kosova Sot and Epoka e Re with
20% each, and Zëri with 10%. Other categories which are given space in the
daily newspapers within the sector of economy are: women in decision-making (15.8%), women and employment (13.1%), donations for women (10.5%),
women in economy (7.8%), and women involved in corruptive affairs (5.2%). All
articles are accompanied by adequate photos.
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5. Quantitative analysis of the collected material
5.1 Critical Analysis of the Discourse and Multimodal Semiotics Analysis
Within the qualitative analysis of the collected materials, this research will be
based on the two main methods: the Multimodal Semiotics Analysis compiled
and developed by researchers Kress and Van Leeuwen, and Critical Analysis of
Discourse based on the approach of the researcher Van Dijk. It is worth mentioning that these two methodologies do not exclude each other, and in many
points they have same approach. For example, while Critical Analysis of Discourse focuses more on the social context in which the text is produced, or in our
case, an article in the newspaper, Multimodal Semiotic Analysis is focused on
how such material is served to the reader. The combination of the two methods
will make the selected article analysis below to be comprehensive and shall explain all aspects of women’s presentation in various social fields.
Critical Analysis of Discourse aims to show how reports in newspapers, government publications, social sciences reports of many other types of writings,
although at first seem impartial and simply informative, may, and in fact often,
convey to readers ideological positions .27
According to Van Dijk, critical analysis of discourse is a type of analytical research of the discourse which, first of all, aims to study how they get shaped and
how is reproduced abasement of their social power, domination and inequality,
and the manner of how they resist to the same through texts in the social and
political context. Furthermore, according to Van Dijk, such analysis is not objective in the strict meaning of the word, because its ultimate goal is “clearly
dissident positioning”, while its mission is to understand and expose the gender
inequality, and to oppose the same.28 Hence, critical analysts of the discourse
play the role of a researcher of certain social ideologies that promote inequality
and abuse of power at the expense of social, cultural, political minorities and of
discriminated people in society.
The main part of Van Dijk’s methodology, which will be used in this research,
is the one dealing with the building of discourse. Consequently, the analysis of
articles will include not only the description of the writings, but it will try to explain how to build a certain discourse and how this building of discourse relates
to the values of the society in which it operates.29
It should be mentioned that the critical analysis of discourse is an appropriate
27
Anthonissen, C. (2001), On the effectiveness of media censorship: An analysis of linguistic, paralinguistic and other
communicative devices used to defy media restrictions, PhD Dissertation , University of Wien, p.300
28
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method to analyze the content of the daily newspapers, because they present information both in linguistic form (the text), as well as in the non-linguistic form
(photos, illustrations, charts, etc.), influencing this way the readers mind.30 Interaction between the written text, images and other graphical and visual elements
is very important and constitutive part of any such analysis which aims the interaction between the media on one hand, and the readers on the other hand be
understood. Although measurement of the impact of print media among readers is beyond the scope of this research, this research however takes into account
the fact that the media are social and political organization which, consciously
or unconsciously, push forward a certain agenda or ideology.
To understand and explain the presentation of women in print media in Kosovo,
this study will also take into consideration the “Multi-Modal” method, developed by researchers Kress and van Leeuwen. According to this method, apart
from the basic linguistic categories such as words, sentences or paragraphs,
broader terms are necessary which enable deeper analysis of the materials,
which often contain other elements outside these basic categories. Modules in
this case are the text, photos, illustrations, colours, font size and all other elements that can be found in the article, which directly or indirectly contribute to
the presentation of the material.
Newspapers are known for the use of a certain language while presenting various issues, especially the social ones. Despite the professional norm of objective
reporting, embraced even just nominally, by every journalist as a key element
of the profession they exercise, the use of this “journalism language is contrary
to the objective writing, which includes “reporting of something called ‘news’
without commenting, distorting or formulating it in a certain way.”31
Moreover, journalists who have full control over their writings, have the power
to use this language for the promotion or degradation of a particular ideology,
thus affecting directly the subjectivity of the reader’s view. Such trend is best
noticed in the organization of each article in the newspaper, main parts of which
are: title, introductory part / explanation of the key points and the body of the
article (the text).
Considering that headlines, by definition, must be short and should draw readers’ attention, the journalists tend to use headlines to express their views on the
content of the story. Even more worrying is the fact that many readers remember only the title, thus making it a very important part, and at the same time sensitive to the creation of public discourse. In a study on the titles of newspapers
Kress G. R. dhe van Leeuwen T. (1996). Reading images: The grammar of visual design. [Google Books version]
https://books.google.com/books?id=vh07i06q-9AC&printsec=frontcover&source=gbs_ge_summary_r&cad=0#v=onepage&q&f=false
31
Schudson, M. (2001:150). The objectivity norm in American journalism
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of 2011-2012 regarding Pakistan’s budget, researchers M. Mahmood, Javed and
R. Mahmood found that the titles are representative of the editor’s ideology and
their political affiliation.
Introductory part, on the other hand, serves to explain further the contents
found in the text. Depending on the title, this part almost always serves to further strengthen the message conveyed in the title. The body of the article (the
text) consists of a set of information, details, and examples statistics that serve
as concrete illustrations and justification amplifiers of the ideology presented in
the title.
Considering these, each article analyzed below will take into account the three
main elements of journalistic writing, to explain the interconnection between
concepts and possible bias of the article’s author on one side, and on the other
side, the social, cultural and political context, which enables the creation of a
particular public discourse regarding the role of women in society. As needed
and depending on the type and format of the article in question, within this
analytical framework, it will be taken into account linguistic keys elements presented below.
- Pronouns - as a key marker of the meaning of texts
- Adjectives - that are used during descriptions, whether positive or negative,
which give indications about the position of a journalist
- Metaphors - implicit comparison of two persons or things that are not interrelated, but have common features
- Verbs - whether if they are active or passive?
- The narrator - is an article written in the first person, second or third person?
- The quality of “voice” - is the “voice” of the article’s author aggressive, sarcastic, and emotional, etc.
In addition to these elements, when analyzing the articles shall be taken into
account images, photos and the space where the article is placed, aiming to provide a clear overview of the editorial priorities.32
This research aims to analyze the way how women are presented and appear in
the print media in Kosovo, based on the selected newspapers, articles monitored
and the final material submitted by AGE. During the monitoring phase, articles
from seven (7) daily newspapers in Kosovo have been collected, printed and
published during the years 2014 and 2015.
5.2. The sample of qualitative analysis
In order to show the presentation of women in print media as full and as complete as possible, it is of particular importance that quantitative analysis is followed by a qualitative analysis of the selected articles during the codification
32

Bota Sot, Epoka e Re, Koha Ditore, Kosova Sot, Lajmi, Tribuna, Zëri
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process. Whilst quantitative analysis aims to show when and where is encountered greater volume of articles that deal with women, and thus to provide indications with regards to how much readers are exposed to these articles, nevertheless rarely is sufficient enough to understand and explain how women are
presented in these articles.
Therefore, unlike quantitative analysis that provides a numerical overview of
the material in question, the qualitative analysis deals with the need to respond
conceputal questions which are considered important to be answered, and not
with the need to be as representative as possible.
With the purpose to get results as rich as possible, the selected and analyzed
articles are selected based on the following criteria:
1) Typical/representative writings
2) Negative/disturbing writings
3) Extraordinary or inconsistent writings
It is worth mentioning that the analysis of the following articles is comprehensive, which means that they are considered and analyzed all relevant elements
which make an article objective and professional, or biased and tendentious. In
this regard, women are part of all the articles analyzed below, but their analysis
goes beyond the narrow evaluation of the presentation of only women in those
articles. In contrary, the analysis seeks to highlight all the positive and negative
aspects of reporting and journalistic writings of each article, which directly contribute to positive or negative presentation of women. The articles are divided
into positive and negative examples, since such division would not be natural
and would hamper the analysis of nuances within articles. In contrary, each
article is analyzed as a whole, including all relevant constituent elements, both
positive and negative.
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5.3 Analyzed articles
- “Penitents” of AAK
- Gjakova, the love and dedication of Mimoza
- Albanians hookers, waiting in line to get married to older single Serbian
man (Photo - Belgrade)
- Like boys!
- The center in which over 100 mentally ill people are treated
- Teuta brings votes and values in LDK
- Emira Mehmeti requires more attention to Macedonia from Tirana and
Prishtina
- Kadriu says that she joined PDK to bring back the smile to citizens
- Jahjaga: Women do not have equal treatment in society
- Wife beaten by her husband ENDS UP IN HOSPITAL
- Only 16 percent of women own properties
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“Penitents” of AAK
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The article above, published on 26 May 2015 in Zëri newspaper, speaks about
changes in the position by some of the members of parliament of one of the opposition parties with regards to voting for the establishment of the Special Court.
Firstly, it is not clear why the word “penitent” is put under quotes. The article
in fact speaks about changing the position on a particular issue by the members
of parliament, and the word “penitent” in this case describes them as unstable
and undetermined in their positions. Whilst the word “penitents” could be the
choice of the journalist, putting of the word under quotes seems to be either editorial choice, to mitigate a not very positive connotation of the word, or it was
an error by the responsible technical editors as a result of non-recognition of the
function of quote. Despite this, the article speaks for the positions of political
changes, and as such, it is characterized by a quite judgmental and critical tone,
which can be best noted in the very title of the article.
Although the article speaks about members of parliament, women as men, in
the article are placed two photos, and both of them show the two women, namely MP’s Donika Kadaj-Bujupi and Teuta Haxhiu. Such editorial decision, seen
along with its title, gives a not very clear impression of the topic elaborated.
While the term “penitents” in the title may be considered as descriptor of male
gender or even of that neural, the pictures of the two MPs are quite clear. In
the best case scenario, article readers may feel confused by a dissonance pronounced between these two key elements of the article, and in the worst case
scenario, to understand it as an article which shows how women MPs of this
political party are the one changing their positions, and conditionally, damage
their political party or certain political processes.
It is well known that most readers while browsing the newspaper decide to
read a certain article based on the title and picture. But it is also true that most
readers stop only at the title and pictures, and are not necessarily interested in
understanding the essence of the article by reading it entirely. For the first ones,
the article can be misleading and unclear, whereas those who do not hesitate to
draw conclusions only based on the title and pictures, the article puts all women
MPs in a certain category, from where to the reader it becomes very easy to validate and further reinforce existing prejudices that women are biologically more
inclined not to take decisions, or even to often change their mind, as compared
to men, who on the other side, according to the same stereotypical logic, are
considered determined and stable.
In the article are mentioned a total of nine MPs of this political party who have
changed position with regards to voting of the Special Court. Out of those nine,
five are men and four are women. Nevertheless, the article is accompanied only
by the pictures of the two women MPs and no pictures of men MPs.
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In the “Quotation” part, the article contains quotes from the MP Teuta Haxhiu
and analyst Artan Muhaxhiri. Whereas the picture of Donika Kadaj-Bujupi can
be justified by the fact that at that time she held an important position in the
political party, namely that of the head of the parliamentary group, the picture
of Teuta Haxhiu in this case can be considered as hasty editorial decision, or a
failure to take into consideration the need for balanced representation of both
genders in the article. This because on the other hand, no picture of the sociologist Artan Muhaxhiri’s quote has been attached, in which case the article loses
the opportunity to give a clear, balanced and equitable overview in the gender
aspect.
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Gjakova, the love and dedication of Mimoza >
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This article, published on 12 May 2015 in Zeri newspaper, is an interview of
the journalist with the Mayor of Gjakova, Mimoza Kusari-Lila. The interview,
as such, does not represent any change or deviation which could be related to
the respondents’ gender. This analysis does not intend to assess the quality of
journalist’s questions or of the interview in general. It should be mentioned
that questions are professional and in them can not be noticed any type of gender-based prejudice. Questions exclusively deal with the work of Mimoza Kusari-Lila in the position of Mayor.
Nevertheless, slightly more problematic is the title and the introductory part of
the text, which briefly describes the interview. Article “Gjakova, the love and
dedication of Mimoza” has patronizing tendencies and at the same time it is flattering. It is hard to find any such title for a man Mayor, to whom the title would
refer by name and not by name and surname or only by surname. The facts that
the main character of this article is a woman makes the author consciously or
unconsciously take paternalistic role and bypass the already established practice of referring by name and surname of persons holding such decision-making
positions. On the other hand, while the word “dedication” is an objective term
in itself, combined with the preceding word “love” makes the whole title get
completely different connotation. Firstly, it is worth mentioning that it is difficult to find any such article where the word “love” would be used as the attribute of the commitment and work of any Mayor, or any man politician. In this
case, the “dedication” describes Kusari-Lila more like a selfless mother, rather
than a professional politician in the service of citizens. Even though the article
promotes a woman politician and is served to readers as a success story, it nevertheless does not manage to escape attributes and certain prejudices that fade
primarily the positive and professional content of the interview itself.

36

AGENCY FOR GENDER EQUALITY

Albanian hookers, waiting in line to get married to older single Serbian man
(Photo - Belgrade)>

Article above, published in July 2014 in Bota Sot newspaper, can be considered
as typical misogyny, violent writing which openly incite hatred. The title of the
article suggests that the topic elaborated is important for the reader. In this case,
the title takes the obligation to attract the reader, to read about a topic which
by the editorial staff of the newspaper is considered unethical, disgusting and
inappropriate. Moreover, the title requires from the reader almost automatic
confirmation of the position of the compiler of this title. In other words, the
title’s author assumes that the reader necessarily agrees with the position of
the article’s writer that marriage between the girls from Albania and boys from
Serbia is undoubtedly reprehensible and unacceptable.
Initial analysis of the title can be done by dividing it into three constituent parts,
which can stand as independent coordination sentences. The first part, “hookers
of Albania”, refers to Albanian women by a very contemptuous term. Denomination “hookers” in this case is a woman’s appearance as an unreasonable person, wicked and aggressive. In most flagrant case, which is used in this case, the
term “hooker” is associated with stereotypical concept of morality, where title’s
author gives himself the right to assess which actions of women and girls are
moral and which immoral.
The second part of the title, “in line to get married”, sets the institution of marriage at an economic level, striped from other attributes related to the development of relations between two persons who manage such a contract. In this
sense, waiting in line gives the impression that the person or persons wait in
line for a certain contractual service, which usually deals with transaction of
goods or services. Moreover, waiting in line means the desire or the need of the
individual to get what he wants. In this case, waiting in line is associated by a
picture that shows girls as desperately hopeless, who can find the only hope at
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“the older single Serbian men”.
The third part of the title, “older single Serbian men” is also burdened by prejudices, where it is noticed a double discrimination - by age and ethnicity. It is
also expressed an almost organic refusal against men in old age and unmarried.
Such impression is expressed openly, despite the fact that article does not give
any information to elaborate further this position. No part of the article says that
these persons are in old age. The real purpose of such a superstitious categorization can be easily understood as analyzed along with the rest of this part of the
title, which refers to Serbia, and which is loaded with nationalistic prejudices.
Title’s author does not hide at any moment his disagreement with marriages of
Albanian women with Serbian men, by even using ethnic background to denigrate and humiliate a particular private relationship between two persons, such
as marriage.
The fact that article was placed at the bottom of the page and is very short, contradicts directly with the “importance” given to this topic through the title. In
other words, considering the space separated for the article, it can be concluded
that the editorial board of the newspaper was not interested to catch reader’s
eye. Moreover, title sets the picture of young women in a clearly negative context, but it does not stop with that. Considering that the title along with the picture make up almost 50 per cent of ‘modules’ of this material (title, text, picture),
it can be concluded that author’s intention is so that the reader sees the title and
the picture almost at the same time, and to come to his/her conclusion without
needing to read the text of the article.
While Multi-Modal is a completely normal practice in the media, where each of
the modules, title, text and images give meaning to material presented, in this
case the image is entirely at the service of the title, and does not bring any new
information for the reader, except that it strengthens unveiling position in the
title. To make the entire article further more instigating, the girls in the photo
are seen laughing and generally in a good mood. It is important to mention that
the images used alongside text are chosen to convey a specific message in accordance with the interest and conscious or unconscious purpose of the article’s
author. In other words, the decision to use a certain image is determined by the
interest and understanding of the person who decides on this issue, as well as
the professional judgment of the person for the photo, which will resonate best
with the values and understanding of the targeted reader. Given that the content of the title resonates with the values of a hardly contestable particular social
and cultural understanding, photography is placed in a narrow judgment space,
where the position on the morality of action of these girls is created before the
reader has the opportunity to see the image closely. As a result, girls in this picture are judged as individuals, actions of which are beyond the acceptable social
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norms and moral, while the fact that they appear in good mood creates space
for strengthening of prior prejudices and causes hatred. Furthermore, the photo
itself, showing the faces of these girls, is direct damage of their image.
As conclusion, we can say that the fact that the article was placed in a corner of
a newspaper’s page lets us understand that the editorial does not aim this article to be read much. On the other hand, by nature of the title, it would almost
be natural to expect that the article constituted an easily noticeable place in the
newspaper’s pages. And finally, the text of the article which does not elaborate
the subject of marriages between girls from Albania and arrangement of such
marriages through private agencies, makes the article to be at best biased and
unprofessional, and in the worst case scenario, to nurture further moral prejudices made within a certain system of cultural values, and to cause hatred towards a certain category of marital status, respectively of unmarried girls and
women. It is obvious that the author of the article did not take the effort to interview women for which is written, and although present, the text of the article
describes only a small part of the overall situation. It is most obvious lack of
serious attempt by the author to elaborate the complexity of the phenomenon of
the arranged interethnic marriages and the reasons that push girls and women
to such marriages. Considering all the elements of the article described above, it
can be concluded that the article is totally unprofessional and unethical, and furthermore, it fulfils all the criteria for pressing criminal charges for denigration of
the image, as well as for gender and ethnic basis discrimination.

Like boys! >
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The article above, published in Zëri newspaper, makes a direct correlation be40
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tween violence and gender background of the perpetrators. Although it deals
with the violence in sport, judging by the title, this article goes into generalizations and reinforces gender stereotypes, where men (in this case referred as
boys) are considered the only ones who are capable of violence. Or explained
otherwise, the article implies that women should not behave the same as men,
further reinforcing gender stereotypes, as sensitivity and restraint are exclusive
features of women as biological and social beings, and aggressiveness and impulsiveness are exclusive features of men. In doing so, the journalist of this article not only fails to explain to readers this particular phenomenon from an objective point of view and not necessarily comparative, but reinforces even more the
stereotypes that only men are or have the “right” to be aggressive and violent.
While violence in the sports field for girls clubs is an exclusive news and as such
is worth reporting, judging by the title, the article’s author failed to report objectively without giving this article negative gender connotations.
Finally, it should be mentioned that the analysis of this article is incomplete due
to the fact that the full text of this article is not included in the material collected
by AGE, and consequently was not available to researchers of this research. The
text of the article can be balanced and correct in presentation of women and men
and of their roles in the society, defined by specific gender and social norms.
However, if the title of the article presents the essence of the full text of the article, then we might say that it falls into the trap of presenting women based on
stereotype and social norms, for braking of which media and journalists should
contribute mostly.
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The center in which over 100 mentally ill people are treated >
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This article was published on 17 June 2015 in Zëri newspaper, it talks about the
Mental Health Center in Skenderaj, and according to the article 100 mentally ill
persons are treated in this center. Unlike above analyzed articles, in this article
the title and introductory part perform their function in an objective and informative way. In the title is shown that in this center are treated more than 100
mentally ill persons, while at the introductory part are given some key details
about the number of patients, as well as the fact that in the center are treated
people of different ages and occupations.
In this article, it is clear that the journalist has decided to tell the story through
one of the patients, which in this case is a woman. Explanation of a general phenomenon through a specific case is a known technique in journalistic writings
and quite effective in explaining the complex social phenomena and subjects.
Such articles have the power to create emotional relationship between the reader and the protagonist of the story, making the reader analyze the matter in
question from the perspective of the protagonist. However, in such articles, it
is equally important that appropriate space is given to the protagonist so he/
she tells the story. In other words, such articles are successful when journalist
is almost invisible, and the reader has the feeling that is in direct conversation
with the protagonist, uninterrupted by the presence of journalists in the role of
mediator.
In the article in question, the journalist begins by describing the main protagonist, Hyrë Zeka. Journalist explains that the protagonist of this writing was
a teacher before showing first signs of mental illness, which according to the
author came as a result of the murder of her brothers during the war in Kosovo.
It should be mentioned that the journalist not even close is qualified to certify
that the murder of her brothers was the cause of her sickness. Such a clarification
would be reliable and valid only if it would be given by an expert of the field,
namely the doctor of the protagonist, who would be quoted in the article.
Initially, it is important to note that in such articles it is under the discretion of
the journalist to decide which individual is more convenient to explain a general
phenomenon through his or her personal story. The problem with this article is
that the chosen protagonist is not illustrative example of the subject that is being
elaborated and the only criterion it fulfils is the fact that she is one of the 100 patients that is treated regularly at this center. Moreover, it is not clear if the journalist wants to write about the need for the provision of psycho-social services
to treat traumas of the war survivors, or whether he wants to present to us a
unique story of a certain individual. Whatever is the purpose of the journalist, in
both cases it can be said that his attempt was incomplete and the article does not
call for improvement of psycho-social assistance by the institutions, nor does he
presents a unique story of the article’s protagonist. Judging from the content of
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the article, it can be concluded that the story of the protagonist is chosen only
as an addition to the reporting on the work of the center, and not as the main
element which gives direction and effective explanation of the mentally ill treatment of people in this institution.
The journalist describes the protagonist of the article as a former “notorious”
teacher, now “gone mad”, for whom “the soul of citizens hurts”. But all these
conclusions are drawn by the author himself, not including in the article people
who could tell her story directly (family, friends, former colleagues), and the
type of illness (doctors). Even more worrying is the fact that the protagonist
does not speak not even once throughout the article. This gives the impression
that the author writes for her based on his general knowledge and circumstantial and subjective information, without taking the effort to provide the necessary space to the person who bears the main burden of this article to tell her
story. Eventual non obtaining of the consent to be part of an article in the newspaper from the person presented in the story, and the use of name and surname
and of picture without his/her consent, is a serious bypass of basic principles of
objective reporting and professional ethics.
In general, the article has notable tone of descriptive reporting, which above all
is based on the journalist’s perceptions and not in serious reflection of physical,
mental and spiritual condition of a mentally ill patient. On the other hand, her
picture is described as follows: “Teacher Hyrë Zeka, now a mentally ill person”. Besides that it does not provide any specific detail about the specifics of
her illness and its impact on the patient’s life, this description is unprofessional
and exclusionary, as it reduces the protagonist in only two roles - either as a
teacher or as mentally ill person – which, according to the author, exclude each
other. In this case, the author reflects highly subjective approach and significant
impact by certain social norms, which on one hand they see teaching profession as something noble, while on the other hand they stigmatize mental illness.
The journalist unfairly places protagonist’s personality in between these two
extremes, in which case does not leave space for the creation of an objective and
unaffected opinion by the reader. The article also violates the principles of the
Law against Discrimination, as well as the patient’s right to privacy.
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Teuta brings votes and value in LDK>

The article above, published on 12 May 2014 in Bota Sot newspaper, deals with
membership of Teuta Rugova, the daughter of the late former-President of
Kosovo and former head of the Democratic League of Kosovo (LDK), Ibrahim
Rugova, in LDK. The picture and headline used are objective and they represent
the protagonist in an objective and positive way.
One of the major problems of this article is provision of a large space for one of
the political analysts. In fact, the article is based almost entirely on the position
and opinions of this analyst to give the news for the membership of the protagonist in LDK. Moreover, the article aims to explain how LDK would benefit
from Rugova’s membership in its ranks. “[...] the accession of President Rugova’s girl in LDK, I think it will have a positive effect for the fact that she is the
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daughter of a very powerful personality and naturally will have an effect in
getting votes”. Then the political analyst continues by stating: “I can say that
Miss Teuta Rugova will get at least 20 or 25 thousand votes and certainly in the
general population percentage will affect the growth of LDK”. In the first part of
this quote, political analyst addresses to protagonist by the term “girl” and her
ability to win votes he directly links to the fact that she is the “daughter” of former President Rugova. In the first part of the quotation, Rugova is described by
the term “girl”, which in general has flattering connotation and depicts a young
girl, while in the second part he used the word “daughter”, which compared
to the term “girl” emphasizes more the family aspect, the “father – daughter”
relationship described with a dose of consideration for the values of the family
and the role of women within it.
The article continues further with the analyst quote, stating that “[...] it should
be welcomed [her membership] because she is a new girl and involvement in
politics is certainly positive, moreover when she is prepared, because she has
completed studies”. In this point, the analyst in question mentions the fact that
the protagonist has completed studies, revealing a subtle dose of gender discrimination, where completion of studies suddenly is considered as important
criterion for political activity. In terms of providing additional information, such
a thing is completely acceptable and correct, but considering it as a criterion,
rarely, or maybe never is considered as important or commented for the young
men in politics, shows that the analyst feels the necessity to prove that the protagonist, although a young girl, is worthy of membership in the party. Such a
double standard is observed in the other part of the article, where the analyst
says that the protagonist of the article will be “much better than her brother”,
referring to Ukë Rugova who joined the LDK few years ago, “because Uka was
a passive member of parliament [...] She [Teuta Rugova] seams more dynamic,
more lively, and more wise. So it seems that she is like president Rugova”. In the
first sentence the analyst places the protagonist in a comparative level with her
brother, although to reader is not provided any information about her brother
based on which it could be drawn a conclusion on why she is likely to be more
successful than her brother. In addition, she is considered as someone who is
like her father, trying to convince the reader, especially the LDK supporters that
she greatly deserves their vote precisely because of this fact. To the protagonist
is not given the opportunity to express her preparation as future candidate, or
her political programme. She is discriminated right at the beginning, because
she is not given the opportunity to express her background of personal knowledge, but he puts her in a comparative position with her father and brother. It is
important that even to individuals who participate for the first time in the election race, to give the opportunity to express their personal and academic potential, whether they are men or women, regardless of their family, national, social
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origin, etc. By not doing so, this article contributes to the damage of personal political profile of the protagonist, as a new candidate who can offer a new vision.
The article is also biased because it tries to present the protagonist in the best
possible way, although that author along with analyst interviewed, consciously or not, not always give positive assessments. Moreover, it is worrying the
fact that in addition to the analyst and protagonist, whose quotations appear
only in the end of the article, the article does not have a third voice, not even of
the journalist herself, which would provide a balance between reporting on her
membership in LDK, on the one hand, and the growth of LDK as political party
on the other hand. In other words, the article has much more in common with a
personal view, than with independent and objective reporting.
Emira Mehmeti requires more attention to Macedonia from Tirana and Prishtina>

The article above, published on 28 May 2014 in Koha Ditore newspaper, is a
positive example of the objective, independent and professional reporting. The
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main protagonist of the article is Emira Mehmeti, Albanian member of the Macedonian Parliament. The article covers a lecture held by Mehmeti in the Faculty
of Philosophy of the University of Prishtina “Hasan Prishtina”.
The title of the article explains without any coloration or tendentious purpose
the essence of the lecture, introductory part, through direct quotation, further
expands the key issue discussed by the protagonist of the article while holding
the public lecture. In the beginning of this article, as part of the provision of
basic information herein, the journalist informs the readers that Mehmeti is the
most voted Albanian Member of Parliament. Picture used is an original photo
which presents the protagonist during her public lecture. In general, the article
is a good example of balanced and objective reporting, which does not get into
irrelevant and tendentious assessments, which could be related to the fact that
the article’s protagonist is a woman. In contrary, through impartial reporting,
this article presents Mehmeti in its natural position in public life, in that of a
politically successful woman in Macedonia’s political scene, and the Albanian
political scene in general. Through this article, the protagonist is given the opportunity to express her political background, as well as the professional knowledge on the political scene in Macedonia. Furthermore, the article presents her
as a politician with a clear vision for the future of Macedonia, and he does so by
presenting the opinion that she provides on the role, position and political possibilities of Macedonian, its path to EU membership and NATO, as well as the
role of Kosovo and Albania in relation to Albanian citizens living in Macedonia.
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Kadriu says that she joined PDK to bring back the smile to citizens>

This article, published on 15 May 2014 in Koha Ditore newspaper, talks about
the accession of Margarita Kadriu, former chief editor of Kosova Sot newspaper,
in the Democratic Party of Kosovo (PDK). The title of the article paraphrases a
quote which appears at the end of the article. Editorial decision to tackle the
meaning of all the quotation through this title, does not take into consideration
the other part of the quote, where Kadriu says “I want to restore the hope and
confidence”, before continuing with “along with the smile on the faces of the
citizens of Kosovo”. In a country like Kosovo, where social and economic problems are so significant, editorial decision to present the “smile” instead of “hope
and confidence” can be regarded as an attempt to promote a certain reaction
from readers, who largely hold political figures as responsible for the very bad
economic situation of Kosovo. But, on the other hand, the title may be considered correct if viewed from the perspective of compiling the headlines in the
daily newspapers, where the decision always varies between the description of
the content as true as possible, and achieving immediate effect to readers, with
a view to encourage the readers to read the article.
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In general, the text of the article is correct and objective description of the event
in question. However, the fact that Hashim Thaçi, head of this political party
which the protagonist joins, is the first person who was quoted in the article,
it is a clear indication that in this case the journalist gives priority to chronological description of the event, and not necessarily ranking in for their importance. From the article it can be clearly seen that Thaçi is the one who opens the
press conference and the first to speak, before presenting Kadriu as the youngest
member of the party. But on the other hand, one can argue about whether it is
more important to describe the event in chronological order, or to start the article with Kadriu, considering that the press conference itself was called because
of her. There is a temptation that such reporting be regarded as tendentious and
presented as a case where a man in politics has always priority over a woman
politician. However, looking more closely, to be correct, our assessment should
take into account not only this newspaper practice, but almost all daily newspapers in Kosovo, that such protocol events are reported chronologically, and not
by its importance that certain information has for the reader. The article gives
space to presentation of the protagonist’s political program, but does not deepens in this subject beyond what is stated by the protagonist in her speech before
the reporters. On the other hand, the picture presents correctly the protagonists
of the event, in this case according to the importance of information - Kadriu
speaking to reporters, and Thaçi listening her pronunciation in the secondary
role.
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Jahjaga: Women don’t have equal treatment in society >

This article is another positive example of objective and professional presentation of women in the print media in Kosovo. Published on April 21st, 2015 in the
Epoka e Re newspaper, the main protagonist of the article is the Kosovo President, Atifete Jahjaga, at the opening of the conference that deals with the topic of
women’s rights “Am I equal in Kosovo’s society?” The title of the article clearly
portrays the essence of the article, which provides an overview of the current
state of women’s rights and thus Jahjaga calls for their further advancement.
The introductory part of the article supports the title by giving more information about the need to improve the rights of women and girls.
In no part of the article you can notice any affirmative or discriminating tone
against President Jahjaga’s figure, nor to the topic of women’s rights. As such,
the article is very objective and impartial. However, in this case, the journalist
chooses almost the entire article to be based on direct quotations of Jahjaga.
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Viewed from this perspective, it can be concluded that while the article presents
the article’s protagonist very objectively, the fact that the article in the greatest part is based on her statements, makes the article to not provide a comprehensive overview of the elaborated topic. This happens for two reasons: firstly,
the article does not provide context in which the statements of Jahjaga would
be more powerful. Putting it in time context and the description of past developments on the subject in question makes the reader understand the issues
discussed and consequently create an informed and sound opinion. Moreover,
such an approach makes the ordinary reader feel as part of the public discourse
on the issue of women’s rights, and not see it as a topic which must be addressed
exclusively by the political and social elite. Secondly, in addition to Jahjaga, the
article does not quote any other person, whether man or woman. In this case,
the journalist loses the opportunity to introduce other women participating in
this conference, whose thoughts may have been just as valid and relevant as
Jahjaga’s. But in this case, more important may be considered the lack of quoting
of men participating in the conference, although from the picture is clearly seen
that the panel of speakers is moderated by a man. Such approach strengthens
even further the stereotype that on the topic of women’s rights, only women
discuss, and that with these problems only they should deal.
Viewed as a whole, the article can be considered as a positive example of presentation of women in print media. The writer of the article is objective, impartial
and does not get into the tendentious categorizations and labels. However, the
article loses the opportunity to initiate a more shaped debate with readers about
the importance of equal rights for girls and women, due to lack of context and
non inclusion of the opinions of other participants in the conference, whether
they are men or women.
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Wife beaten by her husband ENDS UP IN HOSPITAL >

53

AGENCY FOR GENDER EQUALITY

The article above, published on 24 March 2015 in Bota Sot newspaper, is a typical
example of unprofessional reporting on the topic of domestic violence and violence against women in general. Firstly, the headline of the article “Wife beaten
by her husband ends up in hospital” is biased and contributes to strengthening
the social attitudes of prejudice, where wife beaten by her husband in the best
case scenario is considered as something usual, and in the worst case scenario,
is something that shows the “manhood” of the perpetrators. Wanting to justify
the use of this title, the article begins with this sentence: “A man from Lipjan,
thinking that for a man it is appropriate to beat the wife, he physically assaulted
his wife, and consequently the victim ended up in the hospital”. It is difficult
that in this description of the event to not notice a tendency however small it is
to justify the action of the perpetrator, describing it as a mistake or inadvertent
action, not as reprehensible act which deserves a psychosocial treatment and
punishment under the penal code. However, it is clear that the text that follows
this sentence is taken from the daily police reports and contains no reporting by
the journalist. However, the most worrying fact is that the whole event is shown
as part of the black chronicle, where this case of domestic violence is just one of
the reported events. As can be seen from the above scanned article, three other
stories have nothing to do with domestic violence or gender-based violence, but
with different cases of mostly minor crimes. Despite this, the editorial board
of this newspaper has decided to present all the topics through a headline and
photography which speaks about domestic violence and which presents women as victims of this violence. As if the article in question was deepened in the
explanation of this subject, although biased, the title could be justified as a tool
used to attract the attention of readers. But in this case, it is clear that the article
does not provide any added value through the discussion on this topic from
a gender perspective, but confines itself to providing descriptive information,
thus making clear the purpose behind the decision to use the title in question.
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Only 16 percent of women own properties>
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The article above, published on 15 December 2015 in the Kosova Sot newspaper,
talks about the low level of registration of real estate on behalf of women. This
article is a good example of fair, balanced, and professional reporting. Through
the title, the article highlights the most worrying element related to this topic,
the fact that only 16 percent of women in Kosovo have properties. The wording
of the article is balanced and includes the opinions of representatives of institutions, civil society and ordinary citizens. Structurally, the article is divided
into three parts, which accommodate the views of the representatives of these
categories.
Firstly, the article quoted Murat Meha, Chief Executive Officer of Kosovo Cadastral Agency, which explains that the institution headed by him has as a priority the issue of property registration on behalf of women. In the article, Meha
mentions specific projects through which it is aimed to achieve such a thing.
In the second part of the article, representatives of civil society are presented
through statements of which, the article manages to accurately and concisely
articulate the main problems related to the property issue in the ownership of
women. The article also included a woman, Sanije Grajçevci, executive director
of a non-governmental organization, who according to the author of the article,
when the article was published, she has been working on a research about this
topic. The author of the article quotes Grajçevci explaining how, despite positive
changes, registration of properties on behalf of women often is done in order to
obtain credits or in order to be exempt from taxes, and not as a result of respect
for the right of women to ownership.
In the third part, the article includes opinions of a Law Faculty student, who
says that the issue of property registration on behalf of women depends on the
mentality of the family where the woman lives. In the end, the article states that
regardless whether the immovable properties are registered on behalf of both
spouses, on the occasion of receiving a loan at commercial banks and leaving
the immovable property on mortgage, both spouses are required to sign for the
property. Even though such a thing is done by banks in order to decrease the
risk for not returning the debt, the article paraphrased once again Meha, who
states that such a thing could be used to raise awareness of girls and women
about the importance of property registration in the joint names of the spouses.
As a conclusion, it can be said that the article gives a real picture of the problem
which the article elaborates. Although short, it manages to give space to all opinions related to this problem, starting from the representative of the institution
that deals with the registration of property, representative of a non-governmental organization and of the Law Faculty student. Moreover, in the end, the article
also points to areas which can be used to address the low level of registration
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of property on behalf of women. The only mistake in the article is the fact that
there is no difference between the term “female” as a biological term, and the
term “woman” as a socio-cultural notion. Unfortunately, this misunderstanding
of terms can be found in the Law on Gender Equality, but also in broader public
discourse in Kosovo.
It should be noted that the article is a product of Radio Free Europe and not of
the Kosova Sot newspaper. However, it is important to note and assess the fact
that the editorial board of the newspaper decided to publish it, and therefore,
affect the right information of the citizens about this issue.
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6. Focus group with journalists
6.1 The methodology
The main criterion for selecting participants in this focus group was the active
practicing of the profession of journalist in print media.33 Also, additional criterion for participation in this focus group was addressing by journalists of topics
dealing with women. This focus group was attended by two portal journalist
and a journalist of the only public television in Kosovo, so that the outcome of
the discussion to be more inclusive. Most of the journalists who participated in
the discussion are not specialized in a specific field. Only two of the nine participants stated that they cover a certain area, respectively political developments.
All other participants have stressed that they cover two to three different fields
during their work, including politics, education, economy, health, public procurement, corruption, etc. Only one of the participants was a field correspondent, and the same noted that correspondents are not specialized, but they cover
all areas depending on developments in the settlements from where they report.

6.2 Main findings of the focus group
Majority of the focus group participants stated that during their work and in
dealing with topics on a daily basis they do not discriminate positively or negatively based on gender. According to them, during the preparation of stories
and contacting the persons involved in them, women are not favoured, solely
because of the gender, and in almost all cases, professional criterion is the one
used to make the selection of persons who are called to be part of a certain article.
Regarding the role that journalists play in Kosovo’s media landscape, with particular emphasis on television, many of the participants said that they are lacking in some key positions. According to one of the participants in the discussion,
women are often considered more as an object rather than as a subject. According to her, in almost all serious shows, especially in political debates, guests are
mostly men. Moreover, there are a few cases where a program of this type is
moderated by women. In the role of a moderator, women can be found mainly
in programs “where the appearance is evaluated more than the substance”, or
in programs that talk about family and entertainment topics. However, the same
discussion stated that this is due to a kind of self discrimination, as well as due
to lack of ambition and assertiveness by women to be part of these shows. “I
think no one discriminates us, if we are willing to discuss and debate. I don’t
think anyone has said ‘don’t come [to the show], or come because you are a
33
Participants in the focus group were journalists of these media: Epoka e re, Koha Ditore, Kolona.info, Kosova Info,
Periskopi, RTK, and Zëri.
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female’, said this speaker. But one of the participants pointed out that in Kosovo, in general, there are many female journalists, and that in the only public
television, there are many women in the position of news editor. “At one point,
women were the majority”, said this participant. However, the same participant
stressed that men have the decision-making power, since in the higher positions, such those of chief editor or responsible editor, are mainly men, with the
exception of a responsible female editor for minority programs, and a female
former director.
In relation with the presentation of women in the print media, some participants
noted that women are often attacked in the media. This speaker has mentioned
the political scene, where a woman is attacked for something very small, and
men only when are involved in a scandal of enormous proportions. As an illustrative example is mentioned the case gas throwing in parliament by opposition
MPs, as part of the blockade of parliament’s work, the media for four days were
trying to figure out how women MPs have put the gas cylinders inside the hall
of the assembly. According to the speaker, no one has discussed how men MPs
brought the gas in the assembly room. Such an approach, according to participants, has shown pronounced gender discrimination. But one of the participants
said that Prime Minister Mustafa has often been commented and mentioned for
his appearances during negotiations in Brussels. According to him, although
former President Jahjaga has mostly been in the focus of the media, there are
many others, both women and men, whose actions have been commented in a
mocking way.
Another problem that was mentioned during the discussions was that the lack
of women as source of stories or news. During the preparation of articles, in
almost all cases, journalists themselves are the ones who decide who they will
interview. In most cases, the stories protagonists are men. Participants in the
discussion were divided with their opinions about why such a thing happens.
According to a discussion group, this happens because “there is no offer” to
provide an opinion by women and that often they are not sufficiently cooperative. According to this group, there are numerous cases where women who
are part of political parties, perhaps even in high leadership positions in party
structures, refuse to answer the calls of journalists to comment about specific
political issues. One of the participants pointed out that there were times when
one of them said she could not pronounce without consulting the head of the
political party, even though itself was in the high leadership position in that
party. On the other hand, the same participant said that, in general, men are
more likely to cooperate. Although they may or may not be the most qualified
persons to give a certain statement, according to participants, journalists work
in a very dynamic environment and as a result, they tend to contact people who
think they will not hesitate to cooperate. One of the journalists has shown that
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attempts whenever possible to include professional women in her stories, but
that such a thing is not always easy. She explained a case when she tried to get a
statement from some of her former professors, but all of them hesitated, asking
for questions to be sent in advance, before they decide whether they want to be
part of the story or not. Furthermore, all participants have confirmed that in any
medium where they work, there is no internal mechanism or specific criteria
regarding the selection of individuals for a particular story, and which would
regulate gender-balanced representation.
The other group of participants stated that there are many women who are competent in their field and are prepared professionals, but they are rarely given the
opportunity to cooperate. “The media have a responsibility to bring to the fore
these women”, said one of the speakers. Moreover, one of the journalists stated
that media have a more important task than just reporting, and that is to educate
people. According to her, through publishing trivial articles without any value,
media affects the readers negatively. “The media teaches the reader. The media
can educate the reader”, said this journalist.
One of the discussants said that there are areas in which there are no women experts. However, such an assessment by the participant in question can be considered more as a stereotypical statement, based on personal opinion. While there
is no database at national level that would identify professionals by expertise
and gender, such an attitude can be seen as problematic, because it represents
an unnecessary obstacle to raising the level of representation and involvement
of expert women through written newspaper articles as a result of an entirely
subjective and factually incorrect belief. The same discussant has emphasized
that security is such an area where almost all experts are men. However, it is
worth noting that unlike the case where it is estimated that there are areas in
which there are no women experts, in the case of the security sector, the fact
that experts are men does not have any particular impact, since regardless of
gender, security experts recognize the effects that security cases have in men as
well as women, children and elders. The same speaker pointed out that there are
too many occasions where for a particular area there are no experts at all, either
women or men. According to her, majority of experts and analysts in Kosovo are
general, rather than specialized for a particular area.
Regarding the promotion of women in the print media, the majority of participants were of the opinion that this does not depend only on journalists. Although willing to do so, they have emphasized the need to have a reason to promote a certain person. As an example, the speakers have mentioned sport as an
area in which female athletes recently have achieved successive successes and
are therefore constantly promoted. One of the journalists said that “Majlinda
[Kelmendi] is covered because she is successful, but we do not cover many [oth60

AGENCY FOR GENDER EQUALITY

ers] that are not known to the public”. Some participants stated that it is the duty
of the media to promote those women who are successful, but for which the general public has not yet been informed. One of the journalists mentioned when he
insisted to promote a successful woman in the police department, just because
he considered that this institution almost always is identified with the masculine gender. However, the same speaker explained that this article has been part
of the New Year’s edition when stories are published with an approach “slightly
different than during the year”. This makes us understand that such promotion
is more an exception than a rule, and that the promotion of women is not part of
professional practice in the daily reports.
One of the speakers stated that she is willing to promote the female politicians
“if they would have successes”. “Our sacred duty is to promote the ones that
deserve, not the ones who don’t”, added the speaker. However, she did not
elaborate further on the basis of what criteria is determined whether a politician is successful or not. Moreover, from this attitude we can understand that
journalists, consciously or unconsciously, make important decisions on a daily
basis regarding the promotion or non-promotion of a particular person. Since
people are promoted by the media, but the media does not promote unknown
people, it can be concluded that there are mainly individuals and people already
known to the public, whether they are politicians or experts, as women as well
as men, those who continue to dominate the creation of a public discourse in
Kosovo. One such vicious circle does not leave enough space for promotion, not
only of successful women, but even of different ideas and opinions in general.
Moreover, during the discussion it was noted the need for the provision of specific trainings, through which journalists would be equipped with the necessary
knowledge to design objective, professional and balanced writings in terms of
gender.
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Conclusions and recommendations
The following recommendations are based on the above analysis of the material
collected for the presentation of women in the print media for the years 20142015, and based on the findings from the focus groups and identifying the overall need for further improvements in this area.
Decision-making bodies of the print media should establish mechanisms that allow balanced reporting on gender in all areas. A special attention should be paid
to the need of journalists to be trained and equipped with adequate knowledge
on gender sensitive indicators for media (GSIM) of UNESCO.
Editorial boards of print media should create conditions for the provision of
adequate and specialized trainings for their journalists, with the aim of professional and quality reporting in all areas, especially those where girls and women
are the main protagonists, such as articles dealing with violence against women,
domestic violence and women in politics. In this context, an increased attention
should be paid to improving access of journalists in relation to the writings that
include within complex concepts such as morality, sexuality and social and cultural pre established norms.
The Kosovo Government, along with the editorial boards of print media and
civil society should work in the education of citizens, especially of young people
regarding perception, as realistic as possible, of writings and images that are
served in the media, in order to reduce the impact that they have on strengthening of the existing stereotypes.
Print media should provide enough space for promotion of successful girls and
women, especially in areas that are mainly considered as manly.
Print media should be more careful so journalists’ reports, particularly those
dealing with violence against women, are subject to strict criteria of an objective
and sensitive reporting. It is disturbing the fact that violence against women is
often reported as part of the black chronicle or protocol events, where there is a
lack of awareness and analytical approach to the readers in order to prevent this
negative phenomenon.
Print media should improve their approach to promoting gender equality, not
only through the provision of sufficient space, but also by raising the writing
quality which will affect citizens’ awareness about the negative effects of these
phenomena in society and will encourage decision makers to initiate and implement appropriate policies and practices that ensure gender equality.
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Media institutions should ensure that their management and editorial boards
have balanced gender representation.
Academic institutions that prepare future journalists and beyond, should consider the creation and inclusion of modules on gender equality in the academic
curriculum.
Avoiding the patronizing language either ignores the female gender from the
language that strengthens gender inequality stereotypes and images, for both
men and women.
The media should bring the voice of the expert in a balanced form, by presenting
as men experts also women experts. Creation of a database or a list of experts
on gender basis from the media institutions, would be a helpful factor in this
direction and would create a gender balance, but would also be expanding the
representation of different social and ethnic groups and classes, by providing a
comprehensive representation of the society on pages of print media.
Mandating of media regulatory for monitoring, analysis and reports on gender
sensitivity of media, as well as to establish more specified sanctions.
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